Visual Rhetoric All Over The Place!


Like many other college students, most of the visual rhetoric that I encounter on a daily basis is on the internet.  I don’t have any magazine subscriptions, nor do I have a TV in my room, and I barely listen to the radio.  All of my news and entertainment is through the internet itself.
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However, today was uncharacteristic when compared to my usual splash of visual rhetoric.  This week is voting week, and a lot of the previously free space on the dorm walls is taken up by special fees posters, campaign flyers, and posters persuading people to rush for the various fraternities on campus.  In order to appeal to a young college audience, many of the posters use images associated with popular culture, like Lambda Phi Epsilon’s usage of an image from “The Last Samurai”.  Other campaign posters played on current events, for instance a “Vote Husen, not Hussein” poster compared the picture of the candidate to a picture of an individual already heavily demonized by the media, an interesting approach to say the least.

Reverting back to the internet, my daily routine consists of checking out the current events, mainly Indian and International, and Sports, mainly Cricket and Football (Soccer).  For the news, like Dr. O’ Brien, I am a big fan of the BBC News service (www.bbcworld.com).  I found it interesting that even on such a professional site like the BBC, advertisements were common place, although they mainly dealt with travel and were of a much more subtle variety.  Another site that I visit frequently is Cricket – Info (www.cricinfo.com).  The advertisements here are almost always geared towards non-resident Indians, i.e. Indians living abroad like myself, as such users are the most common visitors to this site.  

Due to the availability of e-zines, I rarely buy hard-copy magazines anymore.  However, whenever I fly or travel on train, I almost always buy a few magazines of all types to entertain me on the way, ranging from The Economist to Maxim.  I am interested in a wide variety of issues, including technology, sports, current events, finance, and economics, and this gamut is reflected by the magazines I read and the websites I surf.  
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