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Worksheet 22
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Evaluating Internet Sources

As we note in chapter 18, it is particularly important that you assess the credibility of online sources. After all, people and institutions publish on the Internet for a wide range of reasons—to disseminate information, to sell products, to express their own ideas and opinions, and even to deceive others. It’s your job to determine the reliability of any online source you intend to use in your project.

For each of your online sources, consider the following questions. 

· Source. What organization sponsors or pays for the Web site? What does this sponsor indicate about the credibility of the site?

· Author. Who is the author? What qualifications does the author possess?

· Timeliness. When was this site first published online? When was it last updated? Are its argument and information still timely?

· Evidence. Where does the author’s evidence come from? Does the evidence adequately support the author’s claims? 

· Bias. Can you detect particular biases of the author? How do the author’s biases affect his or her arguments and conclusions?

· References. Are references provided for information given on the site? If so, who considers these references reputable? 

· Links. Are there links to additional information? Do the links work? Is the linked information reliable? Do these links offer further insight into the author’s biases?

· Advertising. Is the Web site an advertisement for a product, place, or service? If so, how does this affect the credibility of the site?

Now, for each of your online sources, answer the following questions. 

1. Should you use this source? If so, how will it support your project? 

2. Will your audience find this source credible and persuasive? Why? 

3. Is the credibility of this source suspect in any way? How?

